89 AH|XFEFIT x227 ®M23 20114 6¥

AHIRIQ| Z2|H AEE(| CHSH EHE L FOHQI=9| B0l 2AM*
The Determinants of Consumer’s Attitude and Purchase Intention
on the Ethical Products®

512%(Huh, Eunjeong)

2 FeUNE S8 9E] R AR WAel Fobn glon &e)a JES s AuAE
0 4 S S, 8 Gre S48 AdagEd S Aize £ 35 d9 qE 2 7
el GHE S MRS ISR ol BEE Tallidel RS B4 AL R0z
o o1& el w184 o3 JANAES IO R LI oxeAS o) ARE FPSHIIL AF 888

7} $40] A8, a8 a a3kt 0ok

A, 2 B 6.3 feld AR 20 A sl Ao, A9 B vgel
a2l dEe AL, S0 o, e, o7 2 A8AEA o el AR o
AEA U BEE T4 J1EoR 2 0 4852 8204 4F didl ot 2449 HEE AT AL, Pl
© o 74 AlFes 0 Bl 50400 feld AEE PHE b b Sl Aew el

S, QPABIEA Aol thE felH JE] e Besh TlolEe] Aol AnlE A, Fel4 BEA U
HEE w85E, 997 LS, 490 Ue fed Aolg BAn &eld 4E U PrldEE BREE,
Fa, 99 MIESe theh 5ol Aol UERRRID, B8 misze] B& TR 84T 4
5ol 2 ARGO0RE )¢ 29 e Al el o AE B A FAALR ohieh

= g3 e Aoz Yehin

WA, %212 FE) R Hmel Rl JRE T WEE BHA K, &8 9%, olBe], A4
WA E&Y, QPR W5 FAE ol meegel nENT RS 49, 997 Al e 9o
$AsgTh 214 4E e rlele] A5 4 99 vlAE Ao ek

WA, BERSE ISR ddel feld e ulelmel e 2N 23, olEeld e 94 4
B9 ool gl 4849 AHARE A7 deln, BAP, AR 464 554, G204 o, A
(@19), ARAE, A/ Az, LS AR e HENSE e @ A RS A
Ao vehdth. 914 4F Plolse) Y 2 9% FE WAL UL vebd

E
N
1o,
)
Eu)
1—
r:(
3
o_.NJ
HU i-

N

FAol: el AE, dE PR, $9E AGYElR, Az
| M2 golA 1 gtk BAGAH o) E o} vj2A oA =
He 23] FEUGL AA NFE F71%

ATHEAHAE, 2009. 3. 4). AF, TV, AHA

2 SR G2 2vld gE Bel 5S B BRG] U@ Hwt Sk o

o] w=R2 9010 SAMNEtn wud el olsle] ATE Y
52 / ket yEeh)st ¥ w4 (ejhuh@ulsan.ac. kr), WAIA AL



=

A FHFGAEA el AFA A4st
FAEE Frfeke aHAE

. 3T Al 3AA =7}
3 ke Awst] o594
Ao A S g stA]

)

& Ho §2 ox 1o 1
oorr 2
)
=
S
@
rf
-

o
2
=
s
2
el
By
)

[PU
=
1©

ol
o BT
b
o
H
e
o,
=)
o)
oy

W19

2| A7 AE Aul g 7o)

M o] g o A4q Aug
EoHen B da

A1) ez Hels e,

o erlet. §431 A

)4 iamow olxﬂ

= ‘ga'=s

=

Al

S He

!
i g

ol
o

_T'_

[¢)

KN
=

N

kL)
Sl

f\
= Lo

N
[
=

-

[ R T
- Sﬁll,oﬁ o
ot ok -

oorr > =
i I»E-@

>

°

e rr
0

.—E'“ il

flo T ofr
E o o It

o,

3}
o 3l

o,
o2
o
u:E

1:

1 o] grkE RIS
o] oojt},
Feld &HE oAl Iujint ol A AlAA S
2 dhte Fad 2¥EAST 91 AT 2005
Q pEJAAM agenda 219 = A &7e3 A
I 2HE 9al A vl i Wgo] vkl
o] 9la1, AP ZAF wiZlA 9] 2007 A
o A} T olge BuAMdM &elF Anate A

1 A

of = u
¢S oL @
)

Glﬂﬁﬂﬁxﬂﬂ
AMEA 2010; Clark and Unterberger 2007
Harison et al. 2005) A4 EUHS 53 &

jLN

L

24 a9 54 #9E AR 2009:
AAE 2009; % =, $¢1% 2008: 2010), ¥
ARAAES Pl Aolde] 54E Bas:

AP} E, 349 2010: Loureiro and Lotade
2004; Kim, et al. 2009; Pelsmacker, et al.
2006)7F = o] strh. 2 ke FelA 4
o digt o F o IS nAE 89S
#4338 A2A3(Koh and Noh 2009: Sparks
et al. 1995)« dUdez =F Holt},

webA B AT 2HRe] weA FjojArA s
2dE AAIE Shawet Shui(2002a: 2002b:
2003)e ‘FHHE AgdFol
of planned behavior) 'l
Tl A A e HE 9 FejEd ds v
Az ¥ T, ol WYt &84 AE
o Fujezzte] JABRA/AE FAzE AZ 7 EE
HOF gt} o] & HOH SRl xRl B3l
AH)ZE 888H S AR ARE Rt
2 dATe 5P A ddolA

2 (modified theory
7|1Z38te], AH[AES

A:o
uT=E=

Ql

e
EJ:H]
=

AH|XFSAT ®222 ®M23 20114 6Y



AgAFol 2oy 29 WeR w2 &l
oms &24 ZAA olde] 44 A7E B
294 AvAe SHoR Uehd A7 AR
4, AR 2, olgd 2 x3

R R IR I

T3e) wEe] dEAe] feld gEel g
N85S Bk AAA R olsshed Jag A
2 ARl £ Qpashe suAe &24 4
Fola g3t BRste] 24} A1) oH
DA 7% JLE AT Aol

B B oto Mo i

o

o

Il. 0I2% HjA

2.1 22X 2HPHd

#2134 4AH](ethical consumption)? 7Hd< o]
o7& wj WA AH|&2 (ethics of consumption)
of ME FEE dert o aHEEE AR
TALeEA JHHQIY] Ao 7]Ee] He A
AL AEl el e sfuelw(e]7]F 19915 Y
€] 2004) 7HR1e] AHPFo] et FARS AT
& F e 7IEoltH(Eds 2005). ®H
2l YA RA L g E Adste 4H]Y
T2 gngth (A8 9 2010).

g dAFAEe] w94 2HE Fediet,
Mintel (1994)2 "9A12Q1 Aest ZAME £
3 &84 o], BECITE uHstd aBE dhe
A og Aesto] folA ot &7, AkslA o]
= AR g 24 e s

Uusitalo®tOksanen(2004)+ &4
HI S Ak Ao f8d glol obeles

9 BE, BRHAES Lo o4, =449

o >

ol
=2
R

AH|RFSHAT ®222 ®M23 20114 6

S ¥kl adete Aoz AASIT. Barnett
(2005)2 €818 AH|E v A ggt FA4'Z
A9, Craned} Matten(2003)2 &4
2HE A, =94 A o3 Avdgs )
= 7

o Hel'oz Holth(A

>
ofy
ol

o
i
—_
=
Iy
>,
ofl ri
2,
>
[
=
X
o
24
X,
[JO
-5
4
o

dgn, #el4 208 o

%, 87, A81E ANSATHERADAE 2009.

4). Ahe P 5T FFAA Holt 314

2 A BAA, $AH A7

Mg oo

AE, AE, FELE 2vs Le AW A
[e]

< 4|3}

w

o
[l
o
rlo
XL
nu)
B>
b



2| A g AT} Bl AbE] 9} Apel
S Aeste] &2z 2H 422 37}%&
Ak AR &2lH 2H)E 9,
geld aH'E 3R AF

o)A 4w,

. wEshs M@ P92 giea
=
&, B W&s X,
17 =
A% #2)4

>
-

’

= Ak
A} e}e] 4&74], ApsAeh 2 Z]iﬂﬁow
2 JsAY 7Fed DIY(do it yourself)’d
ol &dh= AE7bee AHR PRI

Clark®} Unterberger(2007)= 2|4 4H]9|
s A&beet LH(2HAAdE), T
FE T, EeleE, A9l ), 27
S7H 2 733

O]"Joﬂ’ﬂ ’“ﬁﬁi upel o] Fel# 4He g
Aot} £ oﬂ‘?oﬂ/ﬂ“ Feld aHE
o ZAHAM Hle 9
o2 A7, A,
o tho}oi"/}

or—-

L?)’

=2

j=

3 &

FelA aHAte o abARE £ 4w
Ao} Fel A Al diE FujdEe] i Rde
Shaw and Shui(2002a; 2002b; 2003)7} Al
Al ‘A E Alg Y Eol &
planned behavior)'o] 7]%3l1
o]i ] fH’ESH N—_TL%E ﬂr% %ﬂ?@ }\P%-_ :rLuH BE s
d APdTE nFsta vk FHFAAES
Feld AEY dFEol] wEd B dAPdie
AT E T sl e A= FelF A
5o Egstart.

(modified theory of
sieh. WA ol

2.2.1 744

o]l A &2 (theory of reasoned action)
| st 2HAL oW dEE HstaAk she
9% (intention) & oW —7853501] ek Amzt
o] Bi=(attitude) et 29 #HH" FHA 9
a9loz2 FAEM (Ajzen

o719l Ajzen(1991)2
=4 (perceived behavioral control)
Z718te] ‘A g gP=o]E(theory of planned
behavior) & BHEATH Y 1 Fa1).

Shaw<} Shui(2002a; 2002b; 2003)= <&l
2 an|Ate] e olslahy] sl AgE 3
Fol& 7zt FEA Auate] FujfAAs
BdS e o8 49 AgdEolE(modified
theory of planned behavior) & w3ttt
(a8 2)9 #49 AgdFol 8o osid, 2Hzt
of &4 gEl g FrleE(intention) & H

Adagol &

2

(subjective norm)¢
and Fishbein 1980),
AZE YF

=

=2

AH|XFSAT ®222 ®M23 20114 6Y



28R 22|H 4Fo| thst ez ¥ Tojolzol mEeel 24

32 14 (subjective norm), A
E 7 (perceived behavioral control),

w2l ZAA

E(attitude),
e PF
24 «]—r(ethical obligation),
(self-identity)dl &S kw9l
F2AE AgEol2S AZsly] Y A=
o] Y= edl, oE ¢ 2
AgEe oM FHFE A5E Pz
TE A RAE B8 #4¢ 43 &
2ke] FujeAbAR o QlofA FHA HZE 27t
d PFeAe T84 2o (Shaw and Shiu
2003) WAl &84 oo &2ld FAAS Mot
AA g Faodtn 2ES WD (Shaw et
al. 2000; Shaw and Shiu 2002a; Shaw and
Shiu 2003). 7] AHEE 2|4 oF= &Hzt
7F Afste w8l S ARSI on s}
”1 ald AL FE4 oY 2 Aol o
S Yepit, =3 Shawst 2002b)
2 &
A8

0w

= 2 mln

N

oy oy

i
o 0l

Hﬂ mlo

@

hiu

Ho
"t

o,

i

I

=

I

B
Q2

ok

o

N

Attitude

#

o]

= )

s ABH AQzte Pojeled 38 FFE v
)

2.2.2.1 7HA
Shaw 5(2005)& &ejdoz o2AQl PFe
7H 1A 7 ¢ #EdT . FEEAT. 15 4

F TR el el el d anAEe] 7
]ﬂr% g3y 98 Schwartz Value Survey
(SVS) &&= AR&st 2HAEY] 78 33
Atk SVSe 57T/He] @Y JHER FAH
som oA7lellA 10709 7HA] (Self-direction,
stimulation, achievement, hedonism, security,
benevolence, universalism, conformity, power,

Subjective norm

Intenticn Behawior

Ferceived behavioral control

23 Ajzen, 1.(1991), The theory of planned behavior, Organizational Behavior and

Human Decision Processes, 50, p179-211.

(ag 1) A&zl #=S0|2(The theory of planned behavior)

AH|RFSHAT ®222 ®M23 20114 6

93



B
(Attitude)

23 34
(Subjective norm)

AZ4E HE FA

T T

(Perceived behavioral control)

o] o7
{Ethical obligation)

=2]d FAd
(Self-identity)

(Purchase intention)

Z3]: Shaw & Shiu(2003), Ethics in consumer choice: a multivariate modeling approach,
European Journal of Marketing, 37(10), p1489.

(a 2) ™=l Al&d=0|2(modified theory of planned behavior)

tradition) 2 FF=|QUt}. 89 2H[AE tide
g ASHY AR, &84 LHAe SAAQ 7H
© B34 (universalism), #the(benevolence),
A71F=A 7HA] (self-direction) 2 YEFTH
Koh®} Noh(2009)= luet &R|2HES o7
oz ﬂ—\'ﬂ?ﬂ A /\H] 35.9. o] Oﬂk_r,-ﬂ Shaw
(2005) ATolA e 37H-4 TS EFA
A B4 A%, A &894 ﬂW”E T o]
ks EHJ—Qr ‘?UH«]‘:Oﬂ T Z“qod

2.2.2.2 AZkE AnjAgEA, IZEH, olgle]
A Z4E AR A8 S (perceived consumer effec-

94

tiveness)& &gld AB|A 52 TULHAE A
oats T Adelt(af& 2009: Koh and
Noh 2009). Berger®} Corbin(1992), Lee$t
Holden(1999), Roberts(1996)2 #|Ztd 4]
AZERE AR e AHAYEY #
den, P S o Set=d Slo] o] WMt
&3 F4sAt. Koh¢t Noh(2009)9 9+
% A9 ’\H] AEERE & A e
Hede g 932 A Pz o

& ‘“—’]XW %= AoE Uest
T4 2HAe] 1Y 54 F iR
(2009)4 7]XH54(200 9)& ‘ﬂ{]’lﬁ]% 8
7

AH|XFSAT ®222 ®M23 20114 6Y



4 70 A @ Pt we Aoz ¥
Haga, a9 AN oleFol: AT %
o EAejwr #YL 2 Aol ol maHs

T vl Aa e AFEY] A #E 7t
Ae A& vepdth @ (2009) A7 =3 g
QoA E=go] & oAl Ar)o|n|x]e] =77}
Fe] 4 2wl 71EAQ1 2% adlolgka AR

olg] g AP 71xd] 2w, A|z7E LA
84, AEA, ogFdE &uld dEd U
e 3 Fojelzd B4 d3Fs v dow 4%
drt,

2.2.2.3 AFAE g w4
Loureiro® Lotade(2004)9] ATdAxE 2%
FAAT e} 187 Ao dig Fujeftel] FakE

T HUsEs B4T éﬂr WAEHFFo| &1, 7

x50] B3, W49 % 2HRY A% 297
Al o e Aoz Vet v,

g Ayl g 7o

Pelsmacker —6(2006)8 858“39] A7) Al
Eg W 3 ZAA FHFIAAEFS Tl
de Jee vol7h 1, a&FEe] w1, 7H
a5 B AHAEo gk ARslitt.

Kim 5(2009)¢9 94+ $2luet 2vAF 564
WS e R 3G AEFAHAITY d4A) +
oz el ATet 2%, FEFG AT AF
Brle AR (B0Y o)d)e] FUtErE, nsT
T doAM = Aol Z‘U‘roﬂ Hsl nE&F
o], A9 A% AddH FH7F Pt w2
A2 Uegth 335 ﬂ’é}xu Brde
TAE S WRE oA ARke] fo8tsl =,

AH|RFSHAT ®222 ®M23 20114 6

o
A% w3 PR 93 e 5
4l sl 492 AgYFelEdN 7

vaﬂ sls s

A
SIPSRE T OJZ}PM]
AT NA W58

Il ek

9% oJvlz AHeH)

£
BHFEO £1 A, AR

(‘

3.1 o=H H A2

ATEA 1:

A=A 2:

ATEA 3:

ALEA 4:

HEEE Azl EV-*‘

g g el of

bgge mAe, 1 AuA o

e 2 oAugrt?

Avztel &F2A gl dig Tl
HAMTFE

ome] Ge WAL B

9b



AABA = oW gr}?

aul

79 a7

3.2 gi=rol| gt =& Fef

‘e
-
o
>
ojo
it
L
e
B

b

=

_|>i: -
Fot o

oAl amAEony F
AAe84E uete
F24 FELS o3 &7
2 FYsle AEor B
A2 7142 %
=] He AEIAY
k= =Ake] ey
= F e 4E 18

g (ay 3

e}

o

r
e
e
o

ox, o

to W

ox A T

w23 aBlet HHH
ZH]AF 7R3

&, quAAe, FERA T3 #d
= Yepdth

£4 AEd g3 HEe Anap &7 A4
Foll dell 7= 394 52 H|5oA whgoR
o=, Ajzen¥} Fishbein(1980), Koh9 Noh
(2009)9] Aol 71z H] “&EH
sy, el A el AT, w4

Z’I

BETHE JHRAY, Ye &84 3

i,
R

A

o

- =
PAE Aeg SHHUL, A7t 2255 &4
2 EF el tia 54l RS YL
24 ol tat Pl == Ajzen¥} Fishbein
(1980), Koh® Noh(2009)9] Al 7]z}
Ue dog FHA AEFe 7T At Ay
Fog FAHAT. T4 YAE HEE FHHA
, A7 B2 E &4 AEE TE it
=& Yt
214 2H| 9 #HE 7IxE= Shaw $5(2005),
Koh®} Noh(2009)¢] AfolM AH8d 1183
ARSI s, ATl we A|FEA, Hd

Hf R M

=3 HE o3 4F
B g 2ol o

(3 3) AT2Y

AH|XFSAT ®222 ®M23 20114 6Y



H

)
it
i
e
oX,
ox o

- 2
T
ﬂ; ne

o

24 H27}F A 2bshe & A2
ofnjat=d, Hd 2009), Koh<t Noh(2009)<]
ATl 7)Z38te] "ARS|FHA RN Fd dx3
of gtye] Fgor PPN, 78 YAE A=
7 ZAsit
2 A BALE F2A olardd A EA tig
ofn)sh=t,
5} Zﬂﬁ«]
I a4s
1E 5= ~7§ OP“T/}
A2V AR EAS 7RIS o] A d A
& 4 Je71E vl (Ellen, Weiner,
Cobb-Walgren 1991)3l= ZA2Z Koh$ Noh
(2009)9] Aol 71z3te] " ApAle] Fujed ol

bas!

r:lo

o)

U Sparks

% L
"W fre 5 &4EA

BN T

o
=

N

0

e

¢

= A=

(E DA E

[e] ’
as4% 907 + A 2Eges UM,
2 gge 74 AAE HEs zwaﬂv 471

hud

olg}Fe| = zRlel Q1A °]°]ED}L E}Ql, A3
g AFSA <kzle] Bxld] NS 7}
< Yu|ey | Lauriero®t Lotade(2004)

1/1—.9. E’:_ 7—]5; 7]_;(101{_ oa1

£z %

SRS
94 73 Loi :FLHQ:;] 7;<4 ;q;qe XJ

B oo o]l ZAMJARS w184 o]AFe] AJol A

Aolth, EzAlel]l 24 20109 3¥9 AA Fo &
A 2HzE 30% S UdeR ou|2ALE A

d93, o8 HYoR Baig A4S UEY
0. B2 e exads gl Aa
g FYead. exeel Aad A% AR
o 9% Teletel AP AYERE AN
of Mzld HE

FEs 2as cronbach’s a
7HA A7 FE3 4 a= .819
ost 3 a= .764
B 4 a= .825
A AR AESA 2 a= .569
214 Eel 3 B 4 a= .842

AH|RFSHAT ®222 ®M23 20114 6

97



B, eAAEaA degs 449, FRES U NGRS $R) 96 245 Cronbach’
Boz 600%e ARAS WA LxAANS  oF AEIAAT A¥AY ATAGS Wgol
Bl A9 Amg A% JUA0R 2009 EY @ #08 3F) AF g Pohelwg AolE
o Bodl, e2el BHANE IS 300 BH fa 10F AARVENS AEEHS

tlo &

A B0dE BHE et AR AEAA] 3, &HRRY] Feld dEe] did HE 9 e
A8 (http:// www.embrain.com)dl] 9F3s  Fo JES mXE HMFEY JIFHS EAaE)
o] 20109 3€ 26¥A 4€ 29714 ¢ 45 S3 gsIARAE AHEsia, &84 AEY
o AA4 3008= ez AAstt. giel & Fujod ¥ nAe MFEY JAAHAE B
A3 AL AYsta 888F7F HFEA o ALEH Aab7] $lal AZEM S FPsIGT ot BE
ATk E42 SPSS Window 23S o] &3 th
3.4 2AEH 3.5 ZAICHAR S| et £

ANIAES ATASE 5YE
FololEs DA FEE seteb] Aol UE, AN ek e QolX WA elde) vg
besidn, %A avsh BAE o A< wan, 439 A5 deldE 30

>~

H_ o0 O
T, WESS

(X 2) ZAIEHRLS| ARSIty S

HE W% (%) W H=(%)
A4 =1 453(51%) | AEAY W& 322(36.3%)
o] 435(49%) 71E 566(63.7%)
A 20 219(24.7%) | u&FE  nEFOld 304(34.2%)
30 241(27.1%) AENE 129(14.5%)
40t 225(25.3%) i shA s 160(18.0%)
50th o]/ 203(22.9%) i Zo] 295(33.2%)
A T 173(19.5%) i 7150 151(17.0%)
&4 167(18.8%) B 347(39.1%)
AR/ AP 283(31.9%) AFn 75(8.4%)
ol /A 8] /715 172(19.4%) Fu/7]e 315(35.5%)
Y/ =54 /71E 93(10.5%)
457 2005+ vk 114(12.8%)
JHAE 200-3009H) 268(30.2%)
300-4007H] 229(25.8%)
400-5007+¢ 135(15.2%)
5007+ 0] 142(16.0%)

98 AH|RFSHAT H22# H2% 20114 6%



(27.1%)7 27 ¥e W8S AT 200
4 500 oA M RE EES Wolx o
o 2 IAES Al deld AR/ATA

vl go] 32%% JuHoz H
$(19.5%), Bvl/A¥ /7154 (19.4%), &
(18.8%) w22 Jepgrt ZAIAEY] 2
A9 S, 71E(63.7%)°) "E(36.3%) 5

o gL s ARG 285Ed 49 2
Zolats} izl o] ulgo] HlZele] thebletel

18%%5 AAIskslty. A EAES]
A Ew(39.1%)7F AL B3, vl PmL/ﬂ
BH(35.5%), 715 (17%), %

2 Uehwtth. 988 7HA -
&~ 3007 mIRH(30.2%)°] AL
A8k aL, thgel 3009 o~ i
old(16%)° wo=

a3

AF1(8.4%
o A

AEo
=

7H(25.8%), 5007+ ZA}
H9ich,

v, S5z}

4.1 FACHAIRIS S| 22|18 AE Jof 2l EA

2RSS &4 AE o B B4
AvEE, f2A HES TR Aol Y Al

e ZAMGAY] 65.3%5 AAEH, U
3 Ty OQﬁ A]-E_CL q.qu‘s} z%o] git 740;

et Koh®t Noh(2009)9] Aol = &E
A WA FE Tl AEol e 2HATE 2AL
dztel 19.2%% Wehga, Kim 5(2009)9
AFAME ZAFHARS oF 25%%to] 378 F- A
Foll thell ehar getlon, o] FolA 387
AEFS T Ade] dvtu w3 A 7.6%

AH|RFSHAT ®222 ®M23 20114 6

a4t oleld AYATER Ha
G0 ® A7dAE $e14 4E ?LUHﬁ?‘ﬂO] )
A Hlgo] B4 e, ol E

404 4ES WIS ABYSUET o 7}
A FHRAAE 5oz Hujse 2
ohlet A2 iAol &2A Lvlsh e
vl ol HEF we} G2l 4 Ed
avlAEe] Qo] EolHes duatn 2
I},

AR Ee] B SHE Fold
9 Fe aue

M &S el

A9 (33.6%) <}
(22.6%)< Tl
94 4ES P
Wges &uld 4E
4(26.1%)°18 2 S8 wgo] 4
sl FARAAE(18.9%). 714,

34(7.8%)9) €02 2AE,

r1r frowet 2

&4 4F
A41%=2 7V

o
L BAFAEE T e
5

P

Ho o

Ato| 2l dFol ohgt Ef=et Foje o]

AH
pi
[e]

=

H
Llgs

2A A G2l4 AEd @ BEE 74
NEow 9L W Bito] 4.852 214 Fo
Wl R 3HAY =S T UeE & %
Aot ZANIASY S GEA BF Pl
B Ho] 5,042 ehbd vlg) &2 4ES
P At e 9 A0E s,

(RN
M

4.3 2E|H 40l gt et Fole|ze
QARSI e T X0

#2174

AE U3 esh Fujeze)

99



(E 3) 22iH AE0| et efzot Toholzel SITAIA W TEt Aol
e EREE

ek i 19.18 5.00

o]/ 19.65 5.08

4k -1.773 -0.898
AEA 9 o 19.38 5.05

71E 19.43 5.03

tak 0.186 -0.267
A 20t 18.96 4.95

30 19.72 5.10

40t 19.66 4.99

50t ] % 19.24 5.12

Fg 1.841 0.945
AEFE uZold} 18.55 a 4.82 a

ArdE 18.90 a 4.90 a

thekA et 19.34 a 5.05 ab

hEo] 20.55 b 5.32

Fgk 14.082*** 9.501**
A4 544 19.25 4.89

AE/AHA 19.22 5.04

ol /A8 2/71%5 19.97 5.18

59/ 75 7 19.03 1.98

Fgk 2.872* 2.239
T 7153 19.69 5.21

Eu 19.39 4.99

A 20.00 5.32

/71 19.16 4.95
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497 2005+l )5t 18.65 a 4.82
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300-400%+< 19.44 ab 5.09

400-5007Hd 19.93 a 5.19

5007+ €o] 20.60 5.27

Fgk 6.394*** 3.974**

*p<.05 **p<.01 ***p<.001
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(%) detAe/dZel 1.244***(0.156) 0.049
AEAY(1E) vE 0.561 0.121
Fu(F/71e) 715 0.275 0.153
2y 0.180 0.014
A5 0.487 0.117
725200209 200-300%H 0.042 0.045
300-4007H 0.760 0.104
4001+ 0] 0.998** (0.116) 0.052
A (FH/SR/716) AEAMEA 0.427 0.027
o /) 2 0.661 0.111
£24 4% H= 0.217***(0.706)
R 4.269*** -0.055
Fzt 18.493*** 52.235%**
R 0.332 0.573
+A9R? 0.314 0.562
p<.05 **p<.01 ***p<.001
@tk &, ARt AL e RN A A AE did HEe 9FE viXe AR YEgtt
e wASE &84 AEd dal 3949 H A M2t EEA T oEkde &EA AE
=% Yehdrh. Shawet Shiu(2002b)e] A+ o "zd A4 9 nAE Ao Yehy:
HoXe &F2A o7 &eA APl #e 5, AHApE Ao xEHor EAE AAY F

102

AH|XFSAT ®222 ®M23 20114 6Y



e
~

= o] 8|4 A& dg] o

A HEE /e Aoz Uehyt ol
A3 Loureiro®t Lotade(2004), Pelsmacker
5(2006), Kim 5(2009)¢ A+dze} FEA o

2 dAstn ot

4,
aUAEEY B9 o2 dedt & 24
FAES s W

)
1
4y Roox M ORI e o

A 7HAsk w2lA o FolH, AL e
= TN e wsTEd JHaseR UeEg,

ggor &2 AFe g Fredze 4
AL a4 SHELER] gdeedde A

A A3 FAHA = 0.37~0.809] @2 73,
o]

P Aoz FAdAd gdd 4Ed o
T st

ol & i o ox

Hee Prowd 93 Fe Agngolne
s TPen, A7d TPE RE 59
FES &9 4F THlAEE oF 57% A9

AH|RFSHAT ®222 ®M23 20114 6

214 JEY] Fulze foldt 9IS nA e
HeE olglEoel HER Yyttt o3 g
Hee w24 AFY Fujoed B4 %= |
A AoZ AR, & &8 olEF9
Aol 245, 281 &84 AEd daE 29
A9 s 7HETFE FEA dE FYAt
=tk ol HE7F 24 dE i sl A4
= 3 Ayde AgAT (el 2009 Koh
and Noh 2009; Shaw and Shiu 2002b)<
dAete, w3 oot wElA AE Tl

of A4 JgS mATE APAF (el 2009:
Loureiro and Lotade 2004)% X3ttt &3]
A AE Fudzd digt SHWsE AUl
g S AFEY "= WHer P 2 dIgE

w73 thgol olEiRel 2 ehgnt.
4.5 R2/% M2l Tojelol thgt A2

2Rl %2 3FA B b
MR WpES ARWAZ BHE]
SR de] Folelwd U Az
it 4

=

A o = o2

rir oty FUE H1 oo

it & rlo ox o B X

i o

il

-
.
95
=]
4

o
=2
o
1o,
ro !
oo
td of
ofth > 099 s
- mlo > rulo I'-'H
ol
=]
Te %
o Foac
o =

fu
M
oy e
i
_\3
i
o
o
o
=2
X
>
_O‘L
¥R
g
fr B

wy
ro
i
2
o
K%
fo,
jusl
rdo
i
Y
‘:D{A
K2
i
e
o =
o
i,
o

103



(% 5) 22X &2 Fololzof gt Z2=1t

ol A}A g ) ..
Eas =g e s | as
H= HHA(7H) 0.270%** 0.120 0.390%**
A 24E AH A EA 0.124%** 0.164 0.288%**
R?=0.306 214 o 0.101%** 0.298 0.399***
F=48.426"** o] E}Fe 0.140%** 0.195 0.335***
A (o)4) 0.075** -0.016 0.059*
W5 (AEYZ) 0.070* -0.123 -0.053
L5 (A /N E0]A) 0.158%* 0.026 0.184%**
AE (4007 0] 4 0.076** 0.076 0.146%**
T = HAA 0.193 0.122 0.315***
AZtE AuAEEA 0.089 0.106 0.195%*
R?=0.567 fel4 o 0.072 0.275 0.347***
F=114.108"*** o|e}F9] 0.056* 0.099 0.148 0.303%**
A (o4) 0.054 -0.019 0.035
A (HAENZ) 0.049 -0.095 -0.046
W5 (A /T ZE0) ) 0.113 0.040 0.153%**
AE (40010 ) 0.054 0.053 0.107**
B = 0.714*** 0.033 0.747**
0.17%
0.345
/ 0.433
0.858
0.714

0.033 0,056+

0.023

dEHE

-0.106

THAH/TH & o] &

0.208
4002+ o]

N e Y e N e Y Y

(32 4) 82N M| Toje|o| thet Fz2H

104 AH|XFEHATL x223 FM22 20114 6



2|xtel g2|H dFol chat e

H

pagel FAE LS, LA A =
o BAZ 43T & dun ART5E, 247
A oAETaReRs fUd Adns
A9l oemrhe Bhelel A
ol QoA of g
ezl méowz w29, 7

2 y_ﬁ g}m

o b oo >

o 3t EHJJ} 9_,]7(4 7)4\
X, §2A AT
Fole Pofelzel 4349 9 15153H0.056) 2
e A9 A#EH(0.099)F
‘?%0 A71e 0.1550%. H=
= %nﬂsch] AAA0 AEIE AW 1 =
L 0.714°|th. B/, A9 2H4 &
,wgd o, A (9A), dEAE, WAl
EHQOW THEE(HE A HeE §e 1
HAQ AR gIHTE 72 9l
o5 Hels)nw, Eﬂc haud g 2ol

2o 9E FE

om, BHgel 7H| st oletae],
g/t Ze] ) ol Frel el et fﬂﬂr* It
fAos & ¥y Yehth

T

V. ZE & N

AL FeugdME 24 dEd e
59 Qo] WA s o7hAA |
FHjete AHAREe] AA Skt da
AR 2o e g 28y &
g AE FuidEel g dFe ] A
Folnen, 53 #eA LHe ¥ i

o
g ge
S A8 72 o|FolA FH HFAF

AH|RFSHAT ®222 ®M23 20114 6

&
N o,
oz r_\ﬂ
T
ot
= o
2 of
o 2
b
o
HE,
ri
N,
ol
o,
0
[

2,
&
[o
=
N
|
g
3
il
o
=
of.
_0|L
&
o,
il
e
o
o

Hl= 7R
o

b 4y w4V oL oz [

o e

>
-
S
w
N
fr

o,
=

2L
%Huolﬂa‘
EFﬂLoﬁrlooL

Ho
me, W
)

Fohd Aol 9;_ alisten,

3

o

r

F

o o

10 of

ri? r&

2

¥ 12 mo dlo

2

fr & Jo = o
i
K3

E{H % |o e

=

o Mo oX
AC)
)
o S ey

ol

, Tl =
Td 71Eer & v Fito] 5,044 02 &7
= THE AP ba e AR YEuk

v AQdEs dieR A dgdT
(Kim et al. 2009; Koh and Noh 2009)Z}
H] 18 HEHE} AH o g AHAE0l aylA
s TEE &+ A

=4, AFAE A W] w)
e BEol Frjolee o] & A
2 AE dE HEE ASTE,
5, Addel ot o =)
Foll gk FiEEs w&FE,
A vehiith 54
G(thEe)d) B dFt L

T

Ho
G
)
ox

=2

r

&

me o 4
o, N
N
X Mo o
or b W

Mo
N
N

ol

105



Mw RS ﬁ ®OR A arm I L LCTR Y ﬂu B Wy Moy
mo) [y Hn o o H\ “_I_II
Brw Do ﬂ7%%ﬂwuz:¢mmx?Vﬂﬁﬂﬂ = IR s &
ow ﬂ%ﬂﬁrﬂur«%ﬂAE@ﬁ% w I Y, By
i%%%% wmmrum]ﬁwﬁ%ﬂwﬁm Jm_.mw_v Eﬂﬂgﬁﬂur
o T s " < < flis = o ™ X ° W B
%a/jmm@ns = R %%Mﬂﬂ%ﬂﬂﬁfrﬂ _ﬂoww ,%?%
qﬂﬂv‘mﬂ iﬁ Jllﬂo,l ‘,_UH‘W‘_ E_u ;O.ﬂ fousd] ‘HAr z_ﬂ_ —_ E#E @Iﬂﬁo o "
R I A - i = ® o= m 9T
= B AR T = oF ﬂmw_{ﬂ%uoE@. lﬂoﬁaE%
RN T B oy e ® o g ® Oy BT a F
M z_u_,ldlée oEﬂH,.__/u‘_ Xﬁ],m.x_/ qwﬂ ]ﬂt]ﬁoE "o . o®
° Hu 14 e I .= 9 B LR T A S o
u%%mﬂr.ﬂﬂ M%Eﬂriﬁﬁ%}@u%%ﬁm«7A%M%urmm
) SO 75 RO o N oS o = o = &
fRkoe s e T s R " A SUTEL L AT
I A Al o IR o -
- - o T o
DT BTy r e a TR T e B B O e g
zT%iﬁﬂﬂuﬁﬂlﬁmm,Ao ﬂwﬂovﬁ_oﬁ‘Mﬂnﬂi]Wﬂa:iﬁﬂwﬁmﬂplﬂ_iﬁﬂdo
T T T S S
%o@.iﬂ%%?ﬁﬂéo_ zr_u%iﬂ%mmr}w 7&:}1 kil o
o R T R T e i P TR o ol I TR
SR AT T R S RXERYWN AT MW A
R N He %o of T HT T HRNERNTED MW R R AN B
@%ﬂﬂﬁ%w‘w %%ﬂﬁi%%frﬂﬂ:ﬂ@%ﬂiﬂﬂn%
) o HH 10° B G o) - H S
LrpiE_wh o, PIP T Taae 3E N on
Fr L WS o a AwmCEEE LR D oo
N U N o T FrR ) B — opy oy
ﬂ;oﬂ%1i]ﬁ; - ﬂx_i7ﬂw =9 25 W
W o @ oo o Y o e ﬂ%%@ﬂﬂ%@ii%ﬂ%
o | - ‘lL_ T
zggﬂaWﬂM W E T H T SR pw S e
rign e B T 2 Doy RT g S X0 W iy X o
L N g pmaa HARFTE o Se g wE L
2B o) oo P o= D TN o b b XE o ojp
TERTeT W L oL T PR ea iy b
H o 2o ot X - = R AR of = ~ X B
o TR N Ty = oz W oo KX
=5 sy o <59 TN X oo o < e W
T W oo W O Yo WO R s R S
Rl USRI~ = o O of A x Ao woo- sk T TN =
S o Aﬂzﬂp‘imuﬁdﬁzﬁ_ﬁﬂ%x %ww?ﬂﬂ.ﬂwcﬂ%
ST Mg SR Y o ™ H e = = o fo 1 wp
TR oy B wﬂ?%i%%%ﬂ?ﬁﬂnﬂﬂuiﬁ&ﬂﬂﬁ.
,la_uoﬁll,l‘m_ll‘.raﬂmﬁhx_ﬂo OU,WH_OM.AOHUIO#E‘.ﬂﬂi.H.#]\mL
<O of) M- X0 "o CHRE X HH My o< o W —~ X £ 5
imr,_%ﬂurmﬁﬂﬁlLﬂ]bf%u%ﬂanoa_moﬂwx_n_%xoﬂﬂE
WEFHELATFEPERE PR WA b T o T
e R T v R = - O I S R
¥ _miMIrE MR g o RN R i A
GE = of ol & o = | T RO R A o " RH KT B
r s = o  m W B W RNBRR TR PN WR TS

=

2l

20114 6

T7F A4

=

il
0 2011. 01. 10)

1 2011. 04. 05)
0 2011. 04. 27)

¥4

Q

[e]
T M223 m2

i

%
(AIA 2
stoq

HIX}

A
pig

29 AN g21d A
94 4E TodEd U
s

3 —

oro
o

pan

L
T

A AFEHE 7
o Foelme 73

3T
A=

al

Z

1_
24 2

[e]

o

detAel/cEeld, APas(H
A=

T=

HEIE 7L Al e

Ao e,

HE,
gl
106



ok

|8

[

A F(2009), FHaEAE 212 M E 5% &
ozl A% AP EY 71E, 6, 54-62.

AAMA(2009), 2g 2B|Ake] &2 2] 9 v
Ae ol #3 A4 A+, Al et
e =

$U5(2005), "“aulEele W AddHE S A
T 2HAFAL, 16(2), 37-55.

A12499(2010), "&= Eco-Mom (3331814 F+4) o] A
A3 -G o] 47 2B ESATF, 13(3),
123-139

°o]71%(1991), "B EA gk 2Hfe],” Erbgets] 44
2} &} 3 2

ﬂﬂ%aﬂﬂ%@mmﬁ%@Eﬁxh?ﬂﬂt%&%ﬁﬁ
AT AHEEET 13(1), 1-20.

S22, 299 (2004), FBAS 28R} A
3, A A%,

A7, £97, #9, $9%

%(2010), Fg4H] &34

&M g AlavpZg A
SAYAE(2009), 214 &n|9] 7], Fetn EES A4
€ whe, 2009. 3. 4.

FAUAAAT2(2009), 17 &4, oAl Apgl= 7

shohs 2t &) A AIRAL

TAF, $95(2008), @A FAE Auate] Tl
TS 5% 214 AvEE AldT A6E
AT, 11(3), 23-42.

TAF, $U05(2010), TG &2A LM gig
ARIAT AHESETE, 13(2), 1-25.

Fea, AFA(2010), MY AmlAte] vfﬂﬂ Ao} #

dwel” gs7Pg #elgs)A], 28(5), 131-149.
Ajzen, Icek(1991), "The Theory of Planned Behavior,”
Organizational Behavior and Human De-
cision Processes, 50, 179-211.
Ajzen, Icek and Martin Fishbein(1980), Under-
standing Attitudes and Predicting Social

ANH|RFEHAT H22# ®2% 20114 6%

Behavior, Englewood Cliffs: Prentice Hall.

Berger, Ida E. and Ruth M. Corbin(1992), “Per-
ceived Consumer Effectiveness and Faith
in Others as Moderators of Environmental
Responsible Behaviors,” Journal of Public
Policy & Marketing, 11(2), 79-88.

Clark, Duncan and Ruth Unterberger(2007), The
Rough Guide to Shopping with a Con-
science, Rough Guides Limited.

Ellen, Pam S., Josha L. Weiner, and Cathy Cobb-
Walgren(1991), "The Role of Perceived Con-
sumer Effectiveness in Motivating Environ-
mentally Conscious Behaviors,” Journal of
Public Policy & Marketing, 10(2), 102-
117.

Harrison, Rob, Terry Newholm, and Deirdre Shaw
(2005), The Ethical Consumer, Sage Pub-
lication.

Kim, Gwang Suk, Jang Gwen Song, and Seung A.
Lee(2009), “The Effect of Fair Trade on
Consumer Behavior: In Terms of Ethical
Consumerism,” 29 gaAT, 38(1), 295-315.

Koh, Ae Ran and Ji Yeon Noh(2009), “Ethical
Fashion Consumer Behavior in Korea:
Factors Influencing Ethical Fashion Con-
sumption,” Journal of Korean Society of
Clothing and Textiles, 33(12), 1956-1964.

Lee, Julie Anne and Stephen J. S. Holden(1999),
“Understanding the Determinants of En-
vironmentally Conscious Behavior,” Psy-
chology & Marketing, 16(5), 373-392.

Loureiro, Maria and Justus Lotade(2005), ‘Do
Fair Trade and Eco-Labels in Coffee Wake
Up the Consumer Science?,”
Economics, 53, 129-138.

Pelsmacker, Patrick, Wim Janssens, Ellen Sterckx,
and Caroline Mielants(2006), ‘Fair-Trade
Beliefs, Attitudes and Buying Behavior of

Ecological

107



Belgian Consumers,” International Journal
Nonprofit Voluntary Marking, 11(1), 125-
138.

Roberts, J.A.(1996), “Green Consumers in the

1990s: Profile and implications for adver-
tising,” Journal of Business Research, 36,
217-223.

Shaw, Deirdre S., Emma Grehan, Edward Shiu,

Louise Hassan, and Jennifer Thomson(2005),
“An Exploration of Values in Ethical Con-
sumer Decision Making,” Journal of Con-
sumer Behavior, 4(3), 185-200.

Shaw, Deirdre S., Edward Shiu, and Ian Clarke

(2000), "The Contribution of Ethical Obli-
gation and Self-identity to the Theory of
Planned Behavior: An Exploration of Ethi-
cal Consumers,” Journal of Marketing Ma-
nagement, 16(8), 879-894.

Shaw, Deirdre S. and Edward Shiu(2002a), “An

108

Assessment of Ethical Obligation and Self-

identity in Ethical Consumer Decision-
making: A Structural Equation Modeling
Approach,” International Journal of Con-

sumer Studies, 26(4), 286-293.

Shaw, Deirdre S. and Edward Shiu(2002b), “The

Role of Ethical Obligation and Self-
identity in Ethical Consumer Choice,” In-

ternational Journal of Consumer Studies,

26(2), 109-116.

Shaw, Deirdre S. and Edward Shiu(2003), “Ethics

in Consumer Choice: A Multivariate Mo-
deling Approach,” European Journal of
Marketing, 37(10), 1485-1489.

Sparks, Paul, Richard Shepherd, and Lynn Frewer

(1995), “Assessing and Structuring Atti-
tudes Toward the Use of Gene Technology
in Food Production : The Role of Perceived
Ethical Obligation,” Basic and Applied
Social Psychology, 16(3), 267-285.

AH|XFSAT ®222 ®M23 20114 6Y



The Determinants of Consumer’s Attitude and Purchase
Intention on the Ethical Products

Eunjeong Huh

ABSTRACT

Recently many consumers have been concerned about ethical products and the real
purchasing power on the ethical products have been increased in Korea. The purposes of this
study are to investigate major factors to influence the consumer’s attitude and purchase
intention on the ethical products and to analyze the casual relationship among independent
variables, attitude, and purchase intention. For the theoretical model of ethical consumer
decision-making, this study is based on the modified theory of planned behavior' by Shaw &
Shui(2002a: 2002b: 2003). The independent variables in this study included three consumer
values related to ethical consumption(universalism, benevolence, and self-direction), ethical
obligation, self-identity, perceived consumer effectiveness, human relation, altruism, and the
socio-demographic variables. For this study, the ethical products include eco—friendly products
which are no harm both to nature and human body and various fair-trade products which are
designed to contribute to economical self-sufficiency of poor workers in the Third World. The
data were collected from both on-line and off-line survey in March, 2010 and 888 samples
were used to the final analyses. The major results are follows.

First, 65.3% of the sample had purchased at least one or more the ethical products. The high
purchase percentage among the ethical products was the order of eco-friendly agricultural
products, fair-trade coffee, fair-trade chocolate, and fair-trade clothing & fashion products.
The average score about consumer’s attitude on the ethical products was 4.85 point at 7 point
criteria, and it means that the respondents have some positive attitude on the ethical products.
The average score about consumer’s purchase intention on the ethical products was 5.04 point

Eunjeong Huh / College of Human Ecology, University of Ulsan(ejhuh@ulsan.ac.kr)
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at 7 point criteria, meaning the respondents have some purchase intention on the ethical
products.

Second, the results of impacts of the socio-demographic variables on consumer’s attitude on
the ethical products indicated that there were significant differences among the educational
level, the average monthly household income, and the occupation. For the consumer’s purchase
intention on the ethical products, there were significant differences among the educational
level, the religion, and the average monthly household income. Especially, the groups with the
college graduate and over and the highest household income had not only positive attitude on
the ethical products, but also high purchase intention on the ethical products.

Third, the results of the regression analysis indicated that the value of universalism, ethical
obligation, perceived consumer effectiveness, and altruism positively influenced on the consumer’s
attitude on the ethical products. Among the socio-demographic variables, women in terms of
sex, the groups both college and college graduate and over in terms of the educational level,
and the group with 4,000 thousand won and over in terms of the average monthly household
income positively influenced on the consumer’s attitude. Among significant factors influencing
on the consumer’s attitude, the value of universalism had the greatest influence and the next
are ethical obligation, the education level with college and college graduate and over, the
household income with 4,000 thousand won and over. For the purchase intention on the
ethical product, only altruism and attitude were significant factors, and the attitude was
greater influence than the altruism.

Finally, the results of path analysis indicated that the attitude and altruism had direct
effects on the purchase intention of the ethical products, while the value of universalism,
ethical obligation, perceived consumer effectiveness, women in terms of sex, college graduate
and over in terms of educational level, and the group with 4,000 thousand won in terms of
average monthly household income had indirect effects on purchase intention. This result
implies that in order to increase the purchase of ethical products, it is important for consumers
to have positive attitude toward the ethical products.

The results of this study has some implications of consumer’s purchase behavior on the
ethical products for the experts at consumer studies and marketing. For example, the
consumer educators help some groups(for instance, men and the consumer with the high
school graduate) to have positive attitude toward the ethical products. For the marketing
managers, the results of this study may help to create a sales strategy about, the ethical
products, implying that some groups(women, the consumers with college graduate and over,
and the group with 4,000 thousand won and over at monthly household income) had positive
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attitude and higher probability to purchase the ethical products.

This study included the ethical obligation, self-identity, and attitude as the major independent
variables based on the ‘modified theory of planned behavior’, but the results indicated that
the self-identity didn’t have significant effect on both the consumer’s attitude and the purchase
intention. The further studies are needed to elaborate the measure of the self-identity and to
help the understanding of consumer’s ethical consumption behavior with the quantitative data.

Key words: Ethical Products, Attitude, Purchase Intention, Modified Theory of Planned
Behavior, Path Analysis
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